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CEO’s Message 
The team at Luxuria Trading 
joins me in wishing all our 
esteemed clients and business 

partners the best for this New 
Year. May 2017 bring you 
happiness, health and 
prosperity! We are extremely 
glad to accompany you on your 

journey of business growth in the Middle East for 

another year.  

 
We maintained our hard work and commitment 
throughout last year, which has allowed us to 
reap good results despite a challenging economic 
environment. Keeping our finger on the pulse 

and paying attention to the news from the “shop 
floor” enabled us to be aware of the changes and 
movements in the industry and to adjust the 

company’s strategy accordingly.  Now more than 
ever, it is essential to constantly have this ground 

work in order to stay abreast of market changes. 
 

Innovation is also key to success. A new year 
often goes hand in hand with new projects and 

Luxuria has plenty of them in the pipeline. We 
hope that you will enjoy reading this newsletter 
which should give you a good overview of our 

upcoming developments.  

Mr. Bechara Sleiman 

CEO 
 

Industry Events 
We welcome you to visit us during the 

Professional Beauty GCC Exhibition that will 

take place in Dubai on 6 & 7 February. Our staff 
will be present at the Elemis stand, the leading 

luxury British spa and skincare brand and one of 
our valued suppliers.  

 
Likewise, our team will participate in the IMF 
Professional Beauty ExCel London on 26 & 27 
February. Our CEO will be one of the key 
speakers at the conference where he will address 
the challenges and opportunities of distribution 
in Iran. This largely untapped market remains of 
great interest to many global brands with its 
significant and highly educated demographics 
This year is expected to be an excellent one for 
Iran thanks to its reintegration into the global 
economy. We will definitely assist our clients in 

benefiting from this opportunity and have 
already established business relationships with 
prominent Persian retailers. 
 
Retail expansion for the next 3 years 
In addition to all the dedicated counters we 
already shared with you in our previous 
newsletter, we are refurbishing all existing 
points-of-sales to ensure that we maintain the 
level of excellence our suppliers expect and the 
brands deserve.  Our ambitious goal is to achieve 
full personalisation by 2019. 
 
Extension of Elemis distribution 
We are pleased to announce that over the course 

of the next couple of months, Luxuria will be 

expanding its distribution of Elemis to include 
not only the retail sector but also the 

professional spa and beauty salon sector.  
Luxuria and Elemis commenced working 
together on the distribution of products in the 

retail sector a number of years ago. This 

relationship has grown from strength to strength 

and has now resulted in the current expansion. 
Our current team will grow to include 

professionals who presently work with and are 
very familiar with the brand in this sector and we 

look forward to welcoming them on board.  

Together, we believe that this new expansion 

will provide the necessary platform to not only 
allow Elemis to maintain its strong market 

position but to further enhance and develop it.  
 
Company growth 

We are pleased to be undertaking a number of 

new initiatives to ensure that we maintain the 
necessary resources to continue to provide the 
best services possible.  

 
We have recently reorganised our distribution 
business in the Middle East with a view to both 

centralizing and effectively managing our 
growing operations in the various countries in 

the region.  Part of this process involves 
implementing a new ERP system  which will 
efficiently streamline our operations.  
 

We have also acquired further office space to 

accommodate the expansion of marketing, 
commercial and training staff.  


