
 

Page 1 of 3 

NEWSLETTER Q2 2021 

 

Message for the CEO 

The second quarter of 2021 has continued to 

show the prudent recovery we started to see 

in Q1.  Consumers have returned, albeit, at a 

slow and steady pace.  Our goal at the Luxuria 

Group for this quarter was to continue to 

maintain this sustainable growth and lay the 

foundations for what is looking to be a prom-

ising second half of 2021.  Our retail presence 

continues to flourish with more visibility in 

the traditional bricks-and-mortar business.  E-

commerce has demonstrated that it is here to 

stay and so we continue to increase the avail-

ability of our brands and lines on the major 

platforms of the region. 

As Europe emerges out of the pandemic we 

are also starting to see a number of exciting 

launches from our various brands which are 

being made available at the same time in the 

middle east, a testament to the prowess and 

importance of this market for our European 

brands. 

We are optimistic of the road ahead. 

Bechara Sleiman 

CEO 

 

 

Success for Floris, London, Rose & Violet 

Mouthwash 

From the beginning 
of the year to date,  
the concentrated 
Rose & Violet 
Mouthwash has 
shown great suc-
cess in the region, 
especially in Kuwait 

where it has become a star product with 
cult status.  

Desired all over the world as a true luxu-
ry bathroom item, it is a breath freshen-
ing, glamorous and sophisticated ap-
proach to dental hygiene in just six beau-
tiful drops. 

 
 
 

Floris Rose Mouthwash dates back to the 
earlier days of Floris, to a time when they 
were known as produces of grooming 
products, fine hair pieces and a range of 
toothbrushes and tooth powders. The 
earliest reference to the product can be 
found in a catalogue from 1851.  

Then, after revisiting the original recipe 
archives, Floris has drawn together the 
combination of fragrant natural mint and 
violet with a special blend of selected 
essential oils to recreate this exciting 
product. 

Sexy Crush GOLD arrived in Kuwait 

Shortly after its listing in Bloomingdale’s, 
JUS has exclusively launched , the 
brand’s best seller reference in a GOLD 
Edition, in limited quantities. 

SEXY CRUSH has been the brand’s top 
selling item since its launch. Upon re-

quest from Harrods, London, 
the brand created the Gold ver-
sion of “Sexy Crush” and had 
the opportunity to offer it ex-
clusively to Bloomingdales cus-
tomers in limited quantities.  
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Launch of Floris London, Cherry Blossom 

Intense Launch in Qatar 

The intense version of Cherry Blossom, the 
brand’s top seller was created specifically 
for the Middle East and was launched in 
Qatar during the month of May.  

The fragrance is now available in Harvey 
Nichols, Blue Salon, Pari Gallery , Highland 
and Galeries Lafayette.  

 

 

 

*Window Display, Blue Salon,  

 

Personalized wall units in Mishreef COOP, 

Kuwait  

Floris London & JUS parfums, have now 
received a well deserved unique touch with 
a personalized space in Mishreef COOP 
Kuwait, allowing their customers to enjoy 
the full range of the brands.  

 

 
 

 

Natura Bisse Product Launches 

Natura Bisse launched two new products 
extending C+C VITAMIN line  and one  
more INHIBIT product for night treat-
ment, now available in the Blooming-
dales Kuwait & UAE , Harvey Nichols UAE 
and in GCC Region spas. 

C+C Vitamin Micellar Water 

A refreshing product that awakens the 
skin and reveals a perfectly hydrated and 
comfortable complexion. Effective for 
both the face, eyes and lips, its gentle 
formula is respectful of the skin’s barrier 
and perfect for all skin types.  

C+C Vitamin Sheer Fluid SPF25 

A formula with a light texture, which 
provides intense hydration and im-
proves firmness. Perfect for the summer, 
thanks to its antioxidant action 
it provides anti-aging benefits.  

*Focus Table Display, Harvey Nichols Dubai 

 

Natura Bisse MASTER CLASS at BROWZ 
Dubai 

LUXURIA GROUP  sponsored  the Mas-
terclass at BROWZ DUBAI for Influencers  
in June . 

Kirsteen Cameron Luxuria’s Training 
Manager  introduced C+C VITAMIN 
range for daily skincare routine which is 
a powerful cocktail of antioxidant vita-
mins. 

*Natura Bisse display at Browz Dubai 
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E-commerce Expansion 

Natura Bisse is now available online on 

the following regional platforms. 

www.basharacare.com;  www.ounass.ae; 

www.bloomingdales.ae;  

www.salams.com;  www.parigallery.com;  

www.bloomingdales.com.kw 

 

 

PHILIP KINGSLEY continues its regional 

expansion with Faces in KSA 

 A successful partnership with Faces UAE 
leads to an expansion in the region 
launching Philip Kingsley in the most im-
portant retail spaces of Jeddah and Riyad, 
KSA. 

Now available in Faces:  

Red Sea mall, Nojoud Center, Granada 
Riyadh, Al Salam Mall Riyadh, Park Mall 
Riyadh, Makkah mall, Noor-Madina  

Dalouk Spa Anniversary with Natura Bis-

se 

Natura Bisse helped to celebrate the 17th 

Anniversary at Dalouk Spa, Sharjah Ladies 

Club in May. 

Complimentary personalised skin consul-

tations and Inhibit Retinol Eye lift mini 

facials were offered inside the Natura 

Bisse Pure Air Bubble empowered by 

breathing 99.9% pure air. 

BABOR continues with sustainability strategy  

In continuing its 

focus on sustain-

ability Babor 

launched Botan-

ical Ampoules 

Special Edition. 

“Inspired by 
nature. Empowered by science” is not only 
good for your skin, but also for the environ-
ment: the entire collection is made from 90% 
natural ingredients and forgoes the use of 
cellophane overwrap.  
 

Product Focus—Philip Kingsley Hair Care 

ELASTICISER, the iconic best seller turns fra-

grant and launches new styling treatment 

with Egyptian Jasmine & Mandarin Limited 

Edition 

The proven answer to dry hair. Super effec-

tive, quick and healthy pre-shampoo condi-

tioning treatment gives softer, bouncier, shini-

er hair. 

 

 

 

 

 

 

Elasti-Styler 5-in-1 Treatment 

Introducing the perfect leave in hair mask for 

your styling regime which was 

developed to prime and tame hair 

for easy styling. Not only does the 

lightweight formula improve man-

ageability and add lustre, it con-

tains Elasticizer’s powerhouse in-

gredients, to strengthen, condition 

and add elasticity and bounce for 

beautifully silky, healthy hair. 

Bond Builder Split End Remedy  

Seals, strengthens and repairs hair, 

helps to protect and strengthen 

existing bonds and repair broken 

ones while instantly sealing split 

ends for stronger, visibly healthier 

hair. 


