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Message for the CEO 

The third quarter of 2021 has proven to be an 

indicator of good times to come.  We have 

seen a further strengthening of consumer 

demand which was fueled by increased tour-

ism due to the lifting of flight restrictions in 

many countries, but also a growth in domestic 

consumers as some people chose to stay and 

spend at home rather than abroad. 

We continue to open new points of sale 

throughout the region and continue to meet 

our launching calendars for new products.  

The demand for animations has also seen an 

increase as we support our brands through 

instore actions.  

We continue to plan for a prosperous future 

as things improve. 

 

 

Bechara Sleiman 

CEO 

 

 

In-store Action - Floris London, Kuwait. 

 

 

Floris London has been gaining more and 
more popularity in Kuwait and the brand 
is in high demand with perfume lovers.  
 
In response to this deman, a podium was 
implemented in Bloomingdale's Kuwait in 
the month of July, displaying the British 
House Perfumery ‘s best sellers.  
 
JUS Parfums animation in partnership 

with Millennium Hotel, Kuwait  

In July, the Luxuria Group ran promotion 

in partnership with Millennium Hotel 

which gave customers the chance to win 

one night stay in the gorgeous Millenni-

um Hotel.  

For the purchase of two JUS fragrances, 

the customer was offered one night in an 

Exclusive Suite for two.  

 
Launch of Wilgermain in Harvey Nichols 

Kuwait 

Wilgermain 

is a Spanish 

brand creat-

ed in 2020 by 

Francisco 

Gratacos, 

was 

launched in 

Harvey Nichols, Kuwait in August. 

Wilgermain is a modern and cosmopoli-

tan fragrance getting its inspiration from 

two major cities, Paris and New-York.  
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Carner Barcelona Hair Perfume Collection  

Launch in Qatar (September 2021).  

Carner Barcelona launches its new line of 

Hair Perfumes. Their fine and delicate mists 

bring a sensation of freshness while envel-

oping the hair in a long-lasting delicate 

scent veil. A new gesture to subtly perfume 

the hair throughout the day. 

 

Cherry Blossom Intense 

Official Launch in Har-

vey Nichols Dubai, Mall 

of the Emirates 

Cherry Blossom Intense 

was officially launched in 

Harvey Nichols Dubai, 

Mall of the Emirates (in 

the grooming section) since the 1st of Sep-

tember.  

Following the resounding success of Cherry 

Blossom Eau de Parfum in the Middle East, 

the Floris perfumers embarked upon a jour-

ney to develop a richer version of the original 

fragrance, whilst maintaining the key charac-

teristics that have contributed to its rising 

demand.  

The resulting fragrance 

is a deeper, more in-

tense composition 

with the personality to 

captivate existing 

Cherry Blossom aficio-

nados and to entice a 

new customer base to 

this opulent interpre-

tation of the fragrance. 

 

 

 

 

 

 

 

 

 

 

Luxuria Group New Opening—APRIL 

Store.  

Luxuria Group has expended its distribu-

tion by launching its brands in the 3 APRIL 

Store chains, in Dubai Mall, Dalma Mall 

and Sahara Mall.  

Custom-

ers can 

now find 

since the 

14th of 

Septem-

ber,  Luxuria’s Top brands, Carner Barce-

lona, Juliette has a Gun, Tom Daxon, Flo-

ris London and soon JUS Parfums in 3 

APRIL Stores.  

 
 
 
 

 

 

 

 

 

 

 

Official Launch & Personalized Corner in 

Harvey Nichols Riyadh (August 2021).  

 

Luxuria Group is happy to announce since 

August 2021, its presence in Harvey Nich-

ols Riyadh within the niche fragrance ar-

ea.  

3 personalized wall units display a wide 

assortment of our niche brands Carner 

Barcelona, Juliette has a Gun and Floris 

London. 
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  Luxuria’s Beauty Brands continuously 

grow and expands in the GCC region. 

 
Natura Bisse presented in Rowdah Coop 
Kuwait. 
 Beautiful customised 360° counter 
launched in August. 

 
Natura Bisse and Philip Kingsley 
launched in Bloomingdales Kuwait. 
 
Fully branded wall units launched in Sep-
tember. 

 
BABOR X Cryo° has a long 
term partnership in UAE  3 
studios expanded to Ku-
wait in September intro-
duced  BABOR Facials and 
its retail products on a full 
backwall unit. 
 
 
Natura Bisse 
Interactive Mas-
ter Class for 30 
Browz facialist 
conducted  by 
Kirsteen Camer-
on (Luxuria’s 
Training Manag-
er)  in July. 
 
 
Natura Bisse Par-
ticipated on the 
Beauty Day of 
World Wellness 
Weekend hosted 
by Sharjah Ladies 
Club  on the 16th 
September. 
 

New Product Launches 

C+C Vitamin Self-Tan Drops 

Enjoy a flattering golden hue with this ultra-

light self-tanner. Enriched with vitamin C, it 

gradually provides a natural, uniform and lu-

minous color, and adapts to your skin tones.  

 

DOCTOR BABOR Protect Cellular  

MORE SKIN PROTECTION. More than sun 

protection. PROTECT CELLULAR offers 360° 

protection against UV radiation, blue light and 

premature, environmentally-induced skin 

aging. Free of fragrance and colorants, it is 

also ideal for skincare after fruit acid peels 

and device treatments. 

 

 

 

 

 

 

 

Haircare Novelties 

A NEW Bestseller! Philip Kingsley Vitamin C 

Jelly Detoxifying Hair & Scalp Treatment 

Clarify & detox your scalp with Vitamin C Jelly; 

our first powder-to-jelly, pre-shampoo formu-

la. Our cleansing treatment works not only as 

an antioxidant for your hair but it will also 

help restore your hair's natural radiance to 

reveal stronger, shinier hair. It gets to work in 

just 5 


